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Ihis brochure is the first of a new series prepared by the

“A.N.P.A.—A.A.A.A. Joint Committee on Newspaper Print-

ing.” This committee is composed of a group of advertising

production experts appointed by the American Association
of Advertising Agencies, who are working jointly with a group

of mechanical experts chosen by the American Newspaper
Publishers' Association. - = . e

The members of the committee have embarked on a long-

range program to further improve the printing of advertising
in newspapers throughout the country. Their study and rec-
ommendations will embrace every aspect of the subject from

the preparation of advertising material to the final printing
of the newspaper. They recognize that this task is not an -

easy one. The problem of good newspaper reproduction is
always with us. :

In “The Continuing Study of Newspaper Reading,” com-
piled by the Advertising Research Foundation, Inc., a survey

shows that photographs have from 40 40 50 per cent higher -~
readership than line or wash drawings. °Still, ‘there’ are art
directors and production men who shy away from this more
productive medium of advertising because they are afraid of

the ‘printing results. Yet, day in and day out, newspapers
print in their own news columns—with a degree of success—
halftones of photographs taken in all sorts of weather and of
subjects and under conditions which they frequently cannot
control.

Then whyshouldn’t advertisements reproduce even better
than news illustrations, since the advertiser and agency can
control the conditions under which photographs are made?

The answer is that a more thorough knowledge of correct
selection of the model, background, lighting, quality of print,
retouching, engraving, duplicate platé, etc., down o the final
newspaper impression is necessary. This will assure news-
papers doing a good job.
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- We cannot escape the fact that the process of newspaper

printing brings about a loss of contrast and detail. For best

results, art should not be viewed solely as such, but in the
light of its ultimate purpose—for reproduction in the news-
paper. Nor should art selection be based upon our own pet
notions as to what should or should not reproduce well.
Selection should be based upon the facts as to what actually
does or does not produce good results. This brochure explains

_ in brief the fundamental and basic importance of good news-

paper art and its contribution to good newspaper reproduction.

If we expect good newspaper printing, we must begin with
the selection and preparation of good newspaper art. If we
begin with improperly prepared art, there is little the pro-
duction department, engraver or newspaper can do to im-
prove it, and the chances are the advertisement will not
print well. >

With that in mind, this brochure is dedicated to the art
directors, artists, photographeré and others throughout the
country who prepare and select newspaper art. The recom-
mendations set forth here should enable them to achieve
more artistic results and yet do so within the confines of the
process. We are all striving for fool-proof newspaper printing . -
and better results for our mutual clients.

Let us now consider the various types of artwork in the
light of proper treatment for good black-and-white news-
paper reproduction. ’

*.

PRINTED BY THE NEW YORK TIMES
UNDER ACTUAL NEWSPAPER PUBLISHING CONDITIONS
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Range of

Tone Values

This is a graphic presentation of what happens & )
when reproducing wash drawings or any other 0 *
artwork of a *tonal’ nature (requiring a halffone
screen) for newspaper prinfing.

Advertising in many newspapers

is not printed directly from
material furnished. A matrix is
made of the entire page from
which a curved stereotype

is cast for use on the press. These
progressive steps-bring about

a loss in tone values and

lessen the contrast still further. -

: Therefore, it is well to
prepare artwork based on an
expectancy of dropout, No. 1
grey, No. 3 grey, and black.

DROPOUT  (NO SCREEN) ‘ ‘

NOT RECOMMENDED

Where the range of tone value is close, as in the above

" exhibit, the gradation is lost. Note particularly the

black in relation to the number 4 grey.

DROPOUT (NO SCREEN)

RECOMMENDED t
Where the range of contrast
is marked, as in this exhibit,
the black stands out clearly. {
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The Halftone Dot ...

IN NEWSPAPER PRINTING

1. The Haiftone Dots as They Actu-
ally are—Proof carefully pulled on
coated stock and enlarged. :

.2. Dots Flatten and Fill on News-

print—Same section proofed on
newsprint. :

3. Stereotyping Doesn’t Help—The
dots lose some of their solidity when
the plate is stereotyped.

4, The Reproduction in the News-
paper—The identical halftone screen
dots as they actually appeared in the
newspaper. NoTE: This example was
taken from a well-printed halftone.
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Photog raphs

Turn back to the chart on page 4 showing the “Range of
Tone Values” and apply this principle to a photograph. It
does not take much imagination to realize that contrast is the

secret of good newspaper halftone reproduction. Just as in

the chart, photographs or wash drawings without contrast
generally result in flat, uninteresting halftones; while a spark-

ling picture compo_sed of contrasting tones should produce -

a sparkling cut. The sparkle or separation of tones which
provides the contrast in the picture should be there by virtue
of the photographer rather than the retoucher. Retouching
should be used only as a supplementary means of bringing
out detail and adding contrast. It is well to avoid too much
of it.

Photographs of varying kinds present different problems.
There are two types of photographs which often present
special problems: those with large areas of black masses in
the background or subject matter, and subjects almost wholly
- in white. Let us take the first problem, large areas of black
masses. For example, black garments often present a prob-
lem because details frequently don’t show due to lack of
contrast. Buttons, belts, folds and other necessary parts that
display the very style, fuse into the silhouette of the figure
and become meaningless. The same holds true of photographs
of black cars or buildings or whatever black subject is being
advertised.

The manner of photographing any object intended for
reproduction always. is of prime importance. It is especially
important in photographing black subjects. Here careful
background preparation, strong lighting reflecting important
detail, and a good photographic print will produce a picture
that will reproduce well. If retouching is necessary to accen-
tuate details further, it can be done by the artist without
guessing, without overdoing.

{61

e NI R 3




Improperly Lighted

Here is a photograph that will print poorly because of improper lighting.
Nearly all detail in subject is lost. Retouching won’t help because artist can’t
tell what detail is like. Consequently, black subjects always present a repro-
duction problem. It should be pointed out that retouching be kept to a
minimum. It is important to get control in the original photograph.
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The same photograph with additional light reflecting on important details of
subject. Now an artist can do the necessary retouching that will help printing.
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Here is the same photograph properly lighted and retouched. The secret of
good newspaper printing is contrast, and the extent to which the contrast is
carried out depends upon the purpose and nature of the advertisement. Here
the tones have been vividly separated to insure better newspaper printing.
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i
White Objects ;
|

White objects also present a special
problem, for it is difficult to |
show detail in an all-white field. |
Here too, we must depend | j
upon the photographer, for, if the i
details are not in the print there is &
little hope for a good engraving. 1
An over-retouched picture will |
result in an unnatural L

reproduction. A good print
should require a minimum amount £
of retouching. |

Yet it often happens that a

- properly retouched newspaper , w
photograph, because of over- %
emphasis, sometimes may not be |
pleasing to the eye. As a result £

it may displease the advertiser. |

These objections can be
overcome by explaining that some
of the over-emphasized contrast
will be lost or minimized in the
process of newspaper reproduction;
that the exaggeration has been
deliberate to get a clean, bright
result in the newspaper. -3

White subjects present a real problem. It is
difficult to show detail. As shown here it is lost to
the point where the retoucher cannot accentuate
detail to help printing. If the photographer’s
negative is good, another print should show
enough detail for the artist to follow through.

[10]
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With an extra print as guide, the artist has re-
touched the photograph to the point where
good newspaper printing 1s possible.

This second print carries enough detail to assist

artist in refouching.

[ 1]
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Photographs of Food

Photographs of food present another problem. The meat in
the sabove photograph was properly cooked for table use.
But the results make it appear burned and overdone.

[12]
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Here is a good photograph of a food subject. Achieved by partially cooking the meat.

The above photograph was further improved by slight retouching for newspaper reproduction.
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Wash Drawings

The same principles apply to wash drawings as to photo-
graphs. As we pointed out, the “Range of Tone Values”
illustrates the need of contrast—separation of tone val-
ues. The first illustration on page 16 has vivid contrast,
the tones are well separated and will print well. The
illustration directly underneath has the tones running
together and will not print well. When the two illustra-
tions appear together, the difference is obvious, yet it is
surprising how many drawings and plates are prepared
similar to the lower illustration, and with unpleasant
results.

Vignettes and soft or unnecessary backgrounds, often
print poorly. Vignettes especially are troublesome. The
supposedly soft edges harden and blacken during the
process of newspaper printing and often ruin the effect
of the illustration. Much better to eliminate them alto-

‘gether. (See bottom of page 16.)
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Recommended
Not Recommended

N
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Dreams of Glory

Maybe Jimmie couldn’t make a spectacular touchdown run
against a championship football team, just because he’d eaten
an energy-rich Peter Pan Peanut Butter sandwich. But it a
fact that Peter Pan Peanut Butter is one of the best sources of
energy and stamina there is. Deliciously good, too, with its
real, fresh-roasted peanut flavor. And it’s the smoothest pea-
nut butter made —no oil separation —it does not stick to the
roof of your mouth. Ask forit...it's America’s favorite!

= ’

Here is a sample of a good wash drawing for newspaper use. Notice
the definite, clean edges on the shadows and highlights which per-
: mit the engraver to make a good newspaper dropout halftone. This i
‘ advertisement printed well in every newspaper in which it appeared. !
&




Drawings

Pen and Ink b

Generally speaking, line drawings are the safest for news-

paper printing. However, when lines are drawn too

closely together, the printing results may prove just as

discouraging as a poorly planned photograph or wash &

drawing. ’ & '
A hairline will seldom reproduce as such. A one-point |

or two-point line will hold up. Also, white lines that are

finer than two points usually fill in. Plan the redugtion“ T

of your drawing so that the drawn lines, when reduced, =

will meet these spgciﬁcations.

[ 18] ' 1




This cut was made from a drawing well
suited for newspaper reproduction.

Lines properly drawn.

[19]
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This is one of a series of advertisements which reproduced
well in all newspapers. The drawings were so made that the
few spots which might fill would serve as accents. The details
in this instance printed well in all newspapers.

/
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Lettering and Type

tones too (Tose
White Jines J]]ore ()pen

Joo Condensed More Gpen

HAIRLINE
100 'THIN

What the ad has to say—in
type—isjust asimportant as
the illustration. In many
cases lettering or type, or
both, are the all-important
part of the advertisement.
Keep lettering and type
sharp, clean and open.

 PROPER

- HAIRLINE

Lettering or type surprinted
over a screen interferes with
the legibility of the message.
Insome cases the screen un-
avoidably fills, in the process
of printing, and the result is
bad.

Do not surprint lettering or
type over an illustration as
shown here. If it must be
done, have your engraver
tool a strong white line
around the type.

[21]




Type Faces

The question often arises as to what type faces and sizes are suitable for
body matter to insure good newspaper printing.

There are many faces available, and to name them all would be imprac-
tical. Most newspapers carry what might be termed “standard” faces
which are in greatest use. The committee suggests the following type
faces, or their equivalent, as suitable for newspaper use.

8 POINT AND LARCGER

Bodoni Garamond Old Style
Bookman Gafamond BOld
€. n Goudy Old Style
New Caslon Goudy Bold
Caslon Bold Kenfeﬂy ‘
® e

Cheltenham San Serif Series
Cheltenham Bold | Eotira Medidm
Cloister Old Style Eilura Demi
Cloister Bold Futura Bold |

6 POINT AND LARGER
Century Old Style Stymie Medium

Avoid including type in your engraving. Etched type usually does not
print well and is not recommended.

As explained in the next chapter on printing solid blacks, it is well to
avoid printing reverse cuts (white type on black background) whether
screened or unscreened. However, if you must use reverse engravings,

it is suggested that you choose a type face that would be equivalent to

about 12 pt. Gothic caps, or larger.

[22]
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PRINTING

Solid Blacks

This brochure is not concerned with a dis-
cussion on the esthetics of black newspaper
advertisements. Our concern is with the fact
that black masses generally do not print well
and are not recommended.

The committee realizes that, recommenda-
tions notwithstanding, black masses and
reverse cuts still will be used. Here are sug-
gestions on how to prepare such black masses,
lettering and type for reverse-plate printing,
with the hope-that ads so prepared may with-
stand, to some degree, the filling in or un-
evenness of newspaper printing and the
screening done by some newspapers to lighten
these areas.

[23]




Reverse Cuts

When a newspaper is furnished with a reverse cut, it has
two alternatives: (1) to print it with the ink properly
covering the entire cut. When it does, the beginning of

the press run may look good but, as the run continues,

ink accumulates on the plate and begins to streak. It
also runs into the etched portions, filling detail as shown
below. (2) The other alternative is to cut down on the
ink. This not only affects the legibility of the advertise-
ment in question, but also all the other news and adver-
tising fed from the same ink fountain keys.

This Treatment is Not Recommended

Thisbackground plate
does not print well.

This Treatment IS Recommended

Some newspapers do
notaccept black cuts.
Reverse cuts have a
much better chance
to print well when
screened with a very
open and light Ben
Day to equal about
50% off black.

By treating your

own black cuts in -

“this manner, you not
only insure better
printing but will ob-
tain uniformly good
resultsinmost papers.

[ 2]




Where there are large areas of solid blacks,
there is a tendency for the accumulated ink to
travel from the mass into the white areas. )

Where the white lines are wide and
deep, the ink will not show, but where
the type or lettering is thin, a trap

forms and the ink will accumulate,

Where you must use white type or letter-
ing, the thinnest line recommended should
be equivalent to 12 point heavy Gothic
caps. This does not insure clean printing }
on the black mass but the white type
should show or withstand screening when
applied by the newspaper.

The printed effect of a solid black cut varies in a newspaper depend-
ing upon the length of run, speed, location of page and many other
variables. This accounts for the fact that the same black cut may
print differently in the same plant on different days. Often the differ-
ence may be noted in the same edition, on a difterent press or in other
parts of the press run. The illustrations, on this and preceeding page,
are intended to simulate actual examples as they appeared in the
newspapers.
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Do This!...Not That!”

Here is a quick check list of Do’s and Don’ts for artists, art
directors, production managers, advertising managers and all
others engaged in preparing material for newspaper reproduction.

PHOTOS

£
£
=
}
)
b
£
{
£
:

Do’s

Always have photographer play for de-
tails and contrast by using sufficient
lighting.

Separate tone values by strong re-
touching.

Retouch enough to enable engraver

and newspaper to retain required detail.

Don’is

+ Don’t expect to save a bad picture by
retouching, for excessive retouching de-
stroys photographic values. Better
have a new photo taken,

Don’t expect the engraver to produce §
a better cut than your copy. Play safe :
by starting with a good, contrasty
photo, with a minimum of retouching.

[ 26]




WASH

DRAWINGS

Do’s

Draw with sufficient contrast. Best re-

sults when only four tones are used:
black for accents, one shade of gray
for middletone, white, and drop out
(no screen). (See tone chart.)

Some of the most successful newspaper
results have been obtained with wash
illustrations drawn same size.

Don’ts

Don’t use too many tones. Stick to
four. (See tone chart.) :

Don’t use black areas that are too large.
It is always best to break up black
areas into about %’ accents thereby
separating tone values.

Don’t depend upon too great a redue-

tion. If you can’t draw same size, then
strive for one-fourth or one-third off.

Don’t use vignettes. They do not print
clean. '

DRY

BRUSH

Do’s

will reproast?ce well if there is a strong,

rough texture in brush-strokes with de- o

tails sharply defined.

Don’ts

Don’t reduce too mueh. Same size
produces safest results. Finer texture
in drawing fills in pﬁnting. Difficult
to control. .

[27]




LINE DRAWINGS

.Do’s
Print well under newspaper conditions
of paper stock and ink.

Readily stand a reasonable reduction
or enlargement.

Always safe if simple rules are followed.
Require no special handling.

See that lines in drawings are opaque.

Don’ts

Don’t reduce line drawings beyond the
point of safety. Study the lines. If a
drawing carries lines about one point
wide and calls for one-half or more re-
duction, the resulting lines will be lost
in the plate or be blurred. Don’t ex-
pect a line thinner than one point to
print in a newspaper. Strive for a point
and a half, or two points.

Don’t draw lines too closely together.
A newspaper plate that has less than
two points of space between lines may
fill. This is especially true on reverse
plates.

" BEN DAY

Do’s
Line drawings with Ben Day are well
adapted to newspaper printing.

It must be remembered, however, that
the Ben Day must be coarse enough for
newspaper printing.

Don’ts
Do not ase large areas of Ben Day un-
lega absolutely necessary.

Do not use fine Ben Day.

[28]




PENCIL

Do’s Don’ts
Avoid whenever possible. Pencil lines
are impractical, because results are not
always certain.

Do’s Don'’ts

(See type recommendations on page 22)

Select type that is open and well
formed.

Use type size 8 pt. or larger.

Don’t use reverse cuts unless you must.
If you do, then select a bold face and
not smaller than 12 pt. Remember
some newspapers will screen the black
background. Smaller sizes or thinner
face may fill or look too ragged.

Don’t engrave type. As a rule it does
not print well. If you must, then select
an engraver who has the experience of
engraving type for newspapers.

[29]




In preparing this report the committee has fried fc

convey to you in brief, usable form, the basic re-

quirements of good newspaper art.

We have used the picture-caption technique to make

it easy to read and understand.

It is our hope that you will use this as & constant
guide in preparing material for newspaper repro-
duction. If you do, we feel certain it will eliminate *‘ ‘
to a large degree the all too frequent complaints of

bad newspaper reproduction.

*HE A NP A + A A A A

Joint Committee on Newspaper Printing
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A. N. P. A. Members

Ben Dalgin
C. A, Frederickson

Charles M. Kirk

Director of Art & Reproduction
Mechanical Superintendent

Stereotype Superintendent

New York Times

Westchester County Publishers,
Yonkers, N. Y.

Detroit News

Stanley Myers
R. W. Tranter
V. Spitaleri
Walter E. Wines

Assistant Mechanical Superintendent
Mechanical Superintendent

Assistant Manager of Mechanical Dept.
Manager of Mechanical Department

Philadelphia Bulletin

A.N.P.A.
A.N.P.A.

Boston Herald-Traveler

A. A. A. A. Members

George B. Dearnley
Ernest Donohue

Erwin Miessler

Eli Gordon

John F. Aldinger
(Alternate)

Henry Krieger
Richard Turnbull

Vice President
Production Manager

Vice President

Production Manager
Manager of Production Department

Secrefary Treasurer
Vice President

McCann-Erickson, N. Y.

Batten, Barton, Durstine &
Osborn, Inc., N. Y.

Needham, Louis & Brorby, Inc.,
Chicago, llI.

J. Walter Thompson, N. Y.

Young & Rubicam, N. Y.

Honig-Cooper Co., San Francisco
AAAA,

It is the desire of the committee to make this report available to
everyone. If you want additional copies, just write fo either of the
following associations: American Newspaper Publishers, 370 Lex-
ington Avenue, New York 17, N. Y.... American Association of

Advertising Agencies, 420 Lexingfon Avenue, New York17, N. Y.

They’ll be sent fo you without charge.
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