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get C. W. Zander’s “ Phototrichromatic Printing,” 48 pages,
$1; fifth, from the point of view of the photographer, get
*“ Photomechanical Processes,” by W. K. Burton, for sale by
Tennant & Ward, 289 Fourth avenue, New York city.

FiNe Process Linework Uron CHALK Parer— W. B,
Terre Haute, Indiana, wishes to know what is the trade name
and of whom he can procure the coated cardboard used by
process engravers “to prepare copy " for the imitation of fine
line commercial lithography. Answer—The paper most gener-
ally used for the purpose is Ross’s progressive line or crayon
tints. The Fuchs & Lang Manufacturing Company, 29 Warren
street, New York, is headquarters for these papers. They con-
tain printed lines in one direction and raised lines running at
right angles to them; the former can be scraped away wholly
or partly, and the latter can be drawn over with crayon, doub-
ling and trebling the strength of tints by forming lines across
the printed ones, thus creating effective drawings for line
reproduction. For imitating litho hand stipple the “ Ross’s
graded, embossed stipple papers ” are used. For imitating fine
commercial engraving the best medium is Benjamin Day’s
shading machine, used on the Ross coated (plain chalk) paper,
or on fine “ Reynolds’ bristol ” board.

TYPEFOUNDERS AND TYPEFOUNDING IN AMERICA.

BY WILLIAM E. LOY.

NO. IX.— DAVID WOLFE BRUCE.

N the life of David Wolfe Bruce we have an example of one
brought up in the atmosphere of a typefoundry, whose
father was a working typefounder, and with a general

knowledge of the business gained from association, but without
the practical training of the workman. Yet he did as much as
any one man for the advancement of the business, and had a
keener perception of the requirements of the printer and a finer
and more artistic taste than many who made the practical side
of the art their daily study.
David Wolfe Bruce was a son
of George Bruce, one of the
brothers who established the
business of D. & G. Bruce early
in the last century, and he was
born in New York March 21,
1824. He died at his home in
the same city March 13, 1895,
thus having nearly completed
his seventy-first year. He was
the youngest son, and his edu-
cation and training were of the
most careful kind. He was
always a patron of art, and early began the gathering of paint-
ings and other articles of virtu, besides taking a keen interest
in the history and literature of printing. During his active
career he gathered a collection of books on the subject of print-
ing, which is certainly not surpassed if it is equaled in Amer-
ica. Those who are fortunate enough to possess the large
specimen book issued by the firm of George Bruce's Son & Co..
in 1882, have in it a complete bibliography of the literature of
printing and allied trades, the bibliographical information being
contained in the display lines showing the various faces of type
made by the firm. Besides this list of books, Mr. Bruce con-
ceived the idea of incorporating the entire text of De Vinne's
“Invention of Printing,” and there is thus shown not only the
ordinary faces used in book printing, but all the faces made by
this foundry which might be available for a work of whatever
size. Beginning with the preface, great primer is shown in
several styles, followed by English, and continuing down the
scale of sizes until the index is reached. which is set in dia-
mond, the smallest type then made by the Bruce foundry. To
this specimen book Mr. Bruce gave much of his thought, and it
was intended to be the crowning work of his career.

DAVID W. BRUCE.

THE INLAND PRINTER.

Mr. Bruce began his life as a typefounder on the death of
his father, George Bruce, in 1866. His connection with the
business marks an era of very great activity in typefounding
and printing, which after the close of the War of the Rebellion
made wonderful strides. There was abundant opportunity and
ample reward for those who caught the spirit of improvement
and progress, and in addition to the large fortune inherited.
Mr. Bruce rapidly advanced to the place of one of the wealthy
men of New York. It was during the period from 1870 to 1880
that Mr. Bruce encouraged the production of so many new and
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beautiful faces of type, and one series in particular has been the
admiration of printers everywhere — the Penman script. It is
by far the most complete series made by any one typefoundry,
and is still popular.

Mr. Bruce's health began to fail about 1886, and in 18go he
retired from the business, disposing of the entire stock and
good-will to three employes who had been with the establish-
ment for a long time, Henry M. Hall, Vilinder B. Munson and
Robert Lindsay. Mr. Bruce was one of the promoters and
active members during the later years of his life of the Grolier
Club, but long before his death he became so weak in body and
mind from long illness that he was seldom seen but by his
attendants and most intimate associates. With his death the
last of the Bruce family connected with the business in New
York became extinct. The name was once well known from
one side of the continent to the other, and the firm had the
largest export trade of any American foundry.

TALK OF EIGHT-HOUR DAY IN CLEVELAND.

At the last regular meeting of Typographical Union No. 53,
held in Cleveland, Ohio, March 7, the following resolutions
were adopted :

Wuereas, In view of the plain fact that the inauguration of the nine-
hour day has proven beneficial to the printing trade throughout the coun-
try, and has aided materially in employing former out-of-work printers
and thus stimulated industry by enabling them to use their purchasing
power; therefore, be it

Resolved, That Typographical Union No. 53 declares that the time
has arrived to introduce the eight-hour day in all job offices under the
jurisdiction of the International Typographical Union, and that we urge
the officers of the International Typographical Union and the editor of
the Journal to begin an active agitation in favor of the eight-hour day;
and be it further

Resolved, That we request sister unions to instruct their delegates to
the next International Typographical Union convention to vote in favor
of submission to the membership of the eight-hour day in all weekly
newspaper and job offices.

From the above it will he seen that unions are beginning
to take action along this line. Others will probably be heard

from before long.
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BY F. W.

HERE is in every printing-office a

quantity of hard-working type
that earns its board and keep and
pays dividends. There is also a great
deal of type that works so seldom that
not only is there no profit in its possession,
but even its original cost is never covered
by the meager returns it produces.

There are many causes which have brought about
this condition, which has grown upon nearly every
printer so insidiously that he scarcely realizes its extent.

The old idea that every commercial printing-office
must be a ‘“general job-printing” establishment,
equipped for the execution of everything from a calling
card to a three-sheet poster, has been, perhaps, the most
potent factor in beginning and continuing this evil.

Haphazard selection of incongruous faces has been
responsible for much of it.

A reluctance to part with old material for the small
sum that it is really worth, and at the same time to
take the list-price from the inventory is an ever-present
influence which keeps many really useless fonts in cases
that should be filled with working, dividend-paying
letters.

It is manifest that if every printing-office in every
city is equipped for all kinds of work, and if all the pro-
prietors are endeavoring to get some of each kind of
work, then each office will secure only a relatively small
per cent of each kind of work and no office will have
enough of any one kind to make it possible for the exe-
cution of that work to be handled on the economic basis
common to other lines of manufacture. It is true that
presses can be utilized to fair advantage on many kinds
of work, but even in the pressroom there are striking
economies to be made by handling a more limited vari-
ety. A printer doing principally fine letterpress work
really can not afford to use his presses for posters.
The injury to his machinery more than offsets the
profit of an occasional poster. And it is evident that a
pressroom devoted to but few kinds of work can turn
out a greater average output than one in which each
successive job calls for complete readjustment of the
presses, with attendant fussing and puttering and
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radical changes of ink, impression and make-ready.
The greater expertness and quickness of workmen who
handle continuously the same kind of forms is also a
source of extra profit.

But it is in the composing-room that the greatest
loss occurs through handling too great a variety of
work. The first result of the mistaken policy of doing
everything is the accumulation of a mass of type that is
used only occasionally and the tying up of considerable
capital which ought to be put to better use. The final
result is a continued expense for case room, rent, insur-
ance, etc., that is not justified by the slight use made of
the material.

When a printing-office is the only one in a small
town there is legitimate excuse for general equipment,
but in a larger town or city it is manifestly absurd for
a dozen shops each to have equipment enough in half a
dozen departments to handle all the business of the
town in each of those lines. The bulk of such dupli-
cated facilities must lie idle the greater portion of the
time, drawing interest but paying no dividends.

There is no way to get rid of this relatively idle
material except to make up your mind what class of
work you are best situated to do, and then throw out
the facilities not needed for that work and devote your
whole energy to securing the kind of business vou
want. Arrange your plant specially for it. Let noth-
ing stand in the way of your determination to do only a
few things and to do them better and cheaper than any
one else. Specializing makes this possible and gives an
extra profit besides. When a customer wants some-
thing out of your line do not imagine the world will
come to an end if you send him to some other printer
who has equipped himself for that kind of work. You
will be surprised to see how quickly the carrying out of
such a policy will bring reciprocity from other printers
when they have customers for something in your line
which they are not so well equipped to handle as your-
self.

The carrying out of this policy would in time inev-
itably result in each printing-office becoming a manu-
factory for one kind of printing, and printers’ profits
would go up to a fair figure because each shop would
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EDITORIAL NOTES.

RicHTLY or wrongly, the claim is made that the
supremacy of England in the markets of the world is
about to be a thing of the past. The immense combina-
tion of capital in America, and the exactions of the
labor unions in England, it is claimed, have given to the
United States power to manufacture better and more
cheaply than their great commercial rival.

It is amusing to one familiar with printing terms
to note how the word “ web” is used in newspaper
accounts of the wonderful achievements in pressbuild-
ing. In nine cases out of ten the modern rotary
machines are referred to as “ Webb” perfecting
presses. One sometimes wonders if Mr. “ Webb ” has
not become even more famous than Hoe, Scott, Goss,
Potter, and other great pressbuilders.

QUESTION often arises, *“* Why is it that while the
East is so well represented in the magazine world, and
the West insignificantly so, that the South is repre-
sented not at all?” The reason is simple. The public
is critical and will pay only for good reading. The
author in the West or South finds his best market in the
East, and with the East the confidence of the reading
public chiefly reposes.

INpICcATIONS exist that the acute competition of the
newspapers will revive the souvenir and coupon craze
that was in vogue five or six years ago. Chicago and
New York papers are now distributing ““ art supple-
ments,” some of which are very creditable reproduc-
tions. They reach the out-of-town readers in very bad
condition, as a rule, and are, therefore, more of an
expense and an aggravation than an aid to increase
circulation.

OUR NEW VOLUME.

IN opening a new volume, THE INLAND PRINTER

takes the opportunity of thanking its readers, con-
tributors, advertisers and agents for the very generous
support given it during the six months just closed.
Without the hearty codperation of its friends, such a
magazine would not have been possible. The index in
the March issue is a wonderful presentation, showing
a list of articles and illustrations which no other publi-

cation in the graphic arts has ever given. This index



